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Consumerism & Conservation
Monday 4/5/21

If you want to be 
on our email list, 
please put your 

email in the chat!



What is consumerism?
❖ Consumerism: The social and economic phenomenon that encourages the 

consumption of goods and services in an ever-increasing amount
➢ Negative impacts on the environment and mental health of a consumer-centric society 

➢ Wall-E: https://youtu.be/GQ68Q3G84c8 

https://youtu.be/GQ68Q3G84c8


Environmental Concerns
-pollution of industries 

-planned obsolescence = more waste 

-ecological effects

-habitat pollution, diet, disease, land 
degradation



Ethical Concerns
https://newint.org/blog/2016/12/08/the-dark-side-of-christmas-the-impact-on-sweat
shops 

- Christmas Waste: shopping, packaging, wrapping
- Black Friday: making purchases just because they are on sale
- Toys and other goods: produced in Chinese sweatshops; systemic. 

Misconception that consumers make their treatments worse. 
- “As consumers, the best approach to the injustice of sweatshops is to support the 

unionisation of workers, highlight the resistance from workers themselves, and provide 
opportunities for their voices to be heard, supporting campaigns for better wages and 
conditions, despite their often slow and incremental progress.”

https://newint.org/blog/2016/12/08/the-dark-side-of-christmas-the-impact-on-sweatshops
https://newint.org/blog/2016/12/08/the-dark-side-of-christmas-the-impact-on-sweatshops


Becoming a Conscious Consumer
❖ The first step is introspection; realizing 

your impact until this point is not your fault, 

but recognizing your position of privilege is 

important
➢ This problem is created by society that places 

value in material items and prioritizes profit. 

However, your individual actions DO make a 

difference! Small progress is still progress. 

➢ Calculate your ecological footprint to tailor your 

reduction strategy: 

https://www.footprintcalculator.org/ 
https://pollinatemedia.com.au/ecological-footprint-what-is-yours/

https://www.footprintcalculator.org/


Not all to blame...
● Important to remember consumers are only part of a larger system
● 100 companies alone emit 70% of global GHGs
● “Ecological footprint” initially a campaign by BP gas to divert blame from 

themselves
● Individual choices make a difference, but especially in advocating for structural 

change
● Vote at local, state, and federal levels!



“Greenwashing”
● Conveying a false 

impression/providing information 

about a company’s “green” & 

environmentally sound practices

● An unsubstantiated claim to 

deceive consumers that a 

company’s products are 

environmentally friendly 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2898878/ 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2898878/


3 Steps to Avoid Greenwashing
1. Bypass packaging and look at the label

2. Beware of branding & stop trusting slogans

○ FDA doesn’t regulate “all-natural”

3. Look for proof of environmentally sound practices/reputable labeling
https://foodrevolution.org/blog/how-to-avoid-greenwashing/



Conscious Consumer Alternatives/Recommendations

● What are some of your favorite eco-friendly companies/organizations?
● Dropps
● Reusable K-Cups

○ Pair with Shade grown coffee 

● Nimble for Good
● Amazon Smile  

https://www.dropps.com/
https://www.etsy.com/listing/576755632/8-reusable-keurig-single-k-cup-20-solo?gpla=1&gao=1&&utm_source=google&utm_medium=cpc&utm_campaign=shopping_us_ps-d-home_and_living-kitchen_and_dining-coffee_and_tea_makers-other&utm_custom1=_k_CjwKCAjwu5CDBhB9EiwA0w6sLXm6k2lt2fcmCqkjde9FMtupL3fpriKmFA2jUGjNXPtJeStZxRKNIBoCFIUQAvD_BwE_k_&utm_content=go_12566097808_121162456762_507204029709_pla-306878933509_c__576755632_129153070&utm_custom2=12566097808&gclid=CjwKCAjwu5CDBhB9EiwA0w6sLXm6k2lt2fcmCqkjde9FMtupL3fpriKmFA2jUGjNXPtJeStZxRKNIBoCFIUQAvD_BwE
https://nationalzoo.si.edu/migratory-birds/ecological-benefits-shade-grown-coffee
https://www.gonimble.com/collections/phone-cases


http://www.youtube.com/watch?v=in7WExQXxBk


4Ocean Fundraiser
● Purchase Today through Friday 4/16 
● 20$
● Venmo @LuisAbreu12 

○ State the color you would like, and your 
email. 

● Delivery 
○ Via Mail or drop off (campus only)
○ Luis will email you to confirm your 

purchase and ask which delivery method 
you would prefer Teal = Manta Ray

Purple= Hawaiian 
Monk Seal

Green= Sea Turtle

6 available

6 available

5 available



http://www.youtube.com/watch?v=mwaaamBZqI4


Save the Date

Monday 4/12 @7:30pm

Marine Biology Jeopardy!

RSVP on  our website

Zoom ID: 935 8873 2116



2021-2022 Executive Board Elections
Open to all students of any major!

Applications will be available Monday 4/5 through Friday 4/16. You may apply for one position. 

The voting period will be from Wednesday 4/21 through Thursday 4/29. 

Decisions will be made and you will get an email with your results on Friday 4/30. In this email, yo will also be required to 
confirm that you still want the position.

Though each position has different responsibilities, exec board members work together to create and plan meetings and events, so you are not "stuck" to the duties 
in your description. If you have specific questions about a particular position, please don't hesitate to reach out to the current exec member that holds that position.  

 


